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Across the United States, 

central states tend to have a 

much smaller share of U.S. 

exports than Midwest and coastal 

states. Indiana’s share was on par with 

Wisconsin and Kentucky, ranging 

from 1 percent to 2.9 percent. Indiana 

exports have increased from about $11 

billion in 1996 to $21.5 billion in 2005. 

Indiana’s exports grew $2.4 billion 

between 2004 and 2005 for a gain of 

12.4 percent. Figure 1 shows Indiana 

exports grew faster than the nation 

in 2005, as was true for most of the 

previous years. However, since 2002 

the state has seen its lead over the 

nation cut in half each subsequent year. 

Figure 2 shows the path of Indiana 

exports once they leave the state, 

which ultimately encompasses the 

globe; however, the difference in 

export magnitude among the countries 

is significant. Whereas Cape Verde 

purchased $3,000 worth of Indiana 

exports in 2005, Canada purchased $9.6 

billion. 

Top Export Destinations 
The top 10 destinations comprised 

84.3 percent of Indiana’s export sales. 

Figure 3 clearly shows that, although 

Indiana shipped exports to 198 

countries in 2005, a select few received 

the bulk of the state’s exports. 

Canada was still Indiana’s largest 

export destination with purchases of 

$9.6 billion in 2005, which was $1 

billion more than 2004 (see Table 
1). That represented an 11.9 percent 

increase from the previous year. Indiana 

exports to Canada in 2005 were 3.6 

times the value of the second largest 

export destination (Mexico) and almost 

32 times that of the 10th largest export 

destination (the Korean Republic). 

Indiana’s exports to China exploded 

with an over-the-year increase of 42 

Indiana’s Exports to the World 

1st Quartile 
($13,917,110 to $9,550,428,002) 

2nd Quartile 
($774,482 to $13,916,623) 

3rd Quartile 
($108,265 to $735,974) 

4th Quartile 
($3,000 to $106,642) 

Source: IBRC, using data published by the U.S. Census Bureau and distributed by Global Trade Information Services via the World Trade Atlas, U.S. State Export Edition 

FIGURE 2: INDIANA’S EXPORT DESTINATIONS

FIGURE 1: PERCENT CHANGE IN INDIANA AND U.S. EXPORTS
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percent; that is 17 percentage points 

greater than the previous year’s growth 

rate. Where China outstripped the 

other top export destinations in growth, 

the Korean Republic saw the biggest 

improvement over last year in its rate 

of growth. Indiana’s export growth 

rates to the Korean Republic increased 

almost five-fold from 4.9 percent to 

23.5 percent from 2004 to 2005, an 

18.6 percentage point increase. 

Australia and France also had growth 

rates over 20 percent. Although the 

entire top 10 destinations had increases 

in Indiana exports, several of the top 10 

destinations saw their growth rates slow 

in 2005. Mexico, Netherlands, Japan, 

France and Canada had slower growth 

in the number of exports shipped from 

Indiana. 

The United Kingdom’s growth rate 

in 2005 has tripled, going from 6.0 

percent to 18.3 percent. Exports to 

Germany picked up steam in 2005, with 

a 14.6 percentage point increase in the 

rate of growth over the previous year. 

The total share of the top 10 country 

destinations gained 0.3 percentage 

points from 2004 to reach 84.3 percent 

for 2005; this means the state has 

become a little more concentrated in its 

export sales. The increase was largely 

due to an increase in France’s share of 

0.7 percentage points and an increase 

in China’s share of 0.4 percentage 

points. Canada made up 44.5 percent of 

Indiana exports in 2005, compared with 

44.7 percent in 2004. Canada’s share 

of Indiana exports has declined by 5.1 

percentage points since 1996. Canada’s 

share today is 9.8 percentage points 

lower than the high reached in 1999 

and 1.3 percentage points higher than 

the low reached in 2001. 

Spain, which had a 1.4 percent share 

in 2004, dropped out of the top 10 

list in 2005. Now Spain is the 16th 

largest export destination for the state. 

Meanwhile Australia continues its 

dance between the ninth and 10th rank 

for Indiana’s export destinations, and 

for 2005 it was the former. The Korean 

Republic continues to bounce in and 

out of the top 10, assuming the 10th 

slot in 2005. 

Figure 4 shows all the countries 

where Indiana exports increased. Note 

that countries experiencing the largest 

percent increases had little export 

volume to begin with, so increasing by 

large magnitudes is very probable. 

Canada 
$9,550,428,002

 China 
$418,010,065 

Singapore 
$239,611,525 

Brazil 
$237,799,245 

Australia 
$334,060,600 

Mexico 
$2,618,138,412 

France 
$1,467,053,902 

Germany 
$691,350,162 

United Kingdom 
$1,516,132,024 

Japan 
$768,749,741 

Korean Republic 
$303,316,444 

Netherlands 
$426,837,882 

44.5% (Canada) 

6.8% to 12.2% (3 countries) 

3.2% to 3.6% (2 countries) 

1% to 2% (6 countries) 

Labels show value of Indiana exports received in 2005. 

FIGURE 3: INDIANA’S EXPORT DESTINATIONS WHERE SHARE OF EXPORTS EQUALS AT LEAST 1 PERCENT 

Source: IBRC, using data published by the U.S. Census Bureau and distributed by Global Trade Information Services via the World Trade Atlas, U.S. State Export Edition 

Export Destination 

Exports Percent Change 
Annual Average 
Percent Change 

2005 2004 2004-2005 2003-2004 1996-2005 
World $21,475,917,893 $19,109,378,037 12.4 16.5 7.7 
Canada $9,550,428,002 $8,534,497,604 11.9 14.4 6.4 
Mexico $2,618,138,412 $2,543,045,942 3.0 20.8 26.1 
United Kingdom $1,516,132,024 $1,281,837,233 18.3 6.0 10.5 
France $1,467,053,902 $1,177,877,312 24.6 27.8 23.7 
Japan $768,749,741 $720,273,810 6.7 14.3 -0.1 
Germany $691,350,162 $578,908,792 19.4 4.8 7.7 
Netherlands $426,837,882 $368,885,930 15.7 27.7 4.5 
China $418,010,065 $294,384,501 42.0 25.0 11.6 
Australia $334,060,600 $267,434,863 24.9 11.9 6.3 
Korean Republic $303,316,444 $245,506,713 23.5 4.9 4.8 

TABLE 1: INDIANA’S TOP 10 EXPORT DESTINATIONS: VALUE OF AND CHANGE IN EXPORTS 

Source: Data published by the U.S. Census Bureau and distributed by Global Trade Information Services via the World Trade Atlas, U.S. State Export Edition 
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Changes in Indiana Exports 
Table 2 identifies the largest changes 

between 2004 and 2005 in export sales 

by industry, both positive and negative, 

for the top 10 export destinations. 

There are two entries for each 

country—one for the largest export 

sales increase and one for the largest 

decrease. The export amount is shown 

in an attempt to visually depict which 

industries are having the biggest net 

effect. In this way, we clearly see the 

countries and industries that accounted 

most for change in 2005. 

The biggest increases in Indiana 

exports to the top 10 export destinations 

(indicated by the largest numbers in the 

table) came from vehicles to Canada 

($533 million) and pharmaceutical 

products to France ($180 million), 

United Kingdom ($162 million), 

Germany ($64 million) and the 

Netherlands ($33 million). 

The largest declines in Indiana 

exports sales to the top 10 country 

destinations (indicated by the smallest 

numbers in the table) came from 

vehicles to Mexico (-$190 million) and 

the United Kingdom (-$22 million) and 

plastic to Japan (-$13 million). 

The size and number of entries 

in each column show the impact of 

each industry to the total change in 

Indiana exports in 2005. Vehicles and 

pharmaceutical products each have 

six entries, indicating the sectors’ 

importance for changes in Indiana 

exports to the top 10 countries. 

There has been a reversal since 2004, 

when vehicle exports to the world 

contributed 34 percent of the change 

versus pharmaceutical products’ 9 

percent. In 2005, pharmaceutical 

exports contributed 19 percent, while 

vehicles only contributed 15 percent 

to the change in the amount of exports 

from Indiana to the world. Despite the 

gains made in pharmaceutical exports 

in 2005, they only constitute 7 percent 

of Indiana exports to the world while 

vehicles are 27 percent. However, if 

pharmaceutical exports growth rates 

continue to outperform vehicles, then 

this sector will continue to get a bigger 

piece of the pie and move up in the 

rankings of Indiana’s top commodities, 

as it has done since 1996. 

Access the full report at 

www.ibrc.indiana.edu/exports. 

—Amber Kostelac, Data Manager, Indiana 
Business Research Center, Kelley School 
of Business, Indiana University 
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FIGURE 4: COUNTRIES WITH GROWTH IN INDIANA’S EXPORTS, 2004 TO 2005 

Export Destination 

Over-the-Year Change (In Millions) 

Machinery 
Pharmaceutical 

Products Plastic Special/Other 
Vehicles/Not 

Railway 
Electrical 

Machinery 
Canada -$13 $533 
Mexico -$190 $81 
United Kingdom $162 -$22 
France $180 -$1 
Japan $20 -$13 
Germany $64 -$9 
Netherlands $33 -$7 
China $35 -$0.6 
Australia $30 -$5 -$8 
Korean Republic -$7 $32 

TABLE 2: LARGEST POSITIVE AND NEGATIVE EXPORT SALES CHANGES BY INDUSTRY, 2005* 

*Selected largest increases and decreases for industries the countries all have in common. 
Source: Data published by the U.S. Census Bureau and distributed by Global Trade Information Services via the World Trade Atlas, U.S. State Export Edition 

Source: IBRC, using data published by the U.S. Census Bureau and distributed by Global Trade Information Services via the World Trade Atlas, U.S. State Export Edition 
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